—
CONSUMER ACTION for a STRONG ECONOMY

Wednesday, January 18, 2023

Dr. Patrizia Cavazzoni Serena Viswanathan

Food and Drug Administration Bureau of Consumer Protection
Center for Drug Evaluation and Research Division of Advertising Practices
Office of Compliance Federal Trade Commission
10903 New Hampshire Avenue 600 Pennsylvania Ave., NW
Bldg. 51, Room 5186 Washington, DC 20580

Silver Spring, MD 20993-0002

Dear Dr. Cavazzoni and Ms. Viswanathan,

My organization, Consumer Action for a Strong Economy (CASE), serves as the voice of American
consumers and advocates for reasonable consumer protections to create more opportunity and
prosperity for all Americans.

| write today to express serious concern about the overwhelming evidence that Revance Therapeutics,
Inc. is engaging in public advertising by deceiving consumers regarding the efficacy of their
neuromodulator DAXXIFY. While FDA testing found roughly one-third (33 percent) of patients had no or
mild facial lines after injection, the Revance Therapeutics press release puts this figure at 50 percent,
which is a misstatement of the FDA’s empirical findings.

This deceit is not only harming consumers by misleading them with regard to the quality and
effectiveness of the product they are purchasing and having injected into their skin, but also
undermining a free and fair market where companies are properly rewarded for the value that their
unique creations impart to their customers. False and misleading advertising is further abuse of
consumer trust which could harm other companies and providers in this particular medical specialty.

The FDA has a unique and lifesaving duty to regulate and approve drugs and therapeutics that will
improve the public health of our country, but they also must take action to enforce that their approved
labels are used correctly. Patients and physicians across the United States are injecting DAXXIFY without
accurate information — that is a dangerous precedent to set.

Along with the FDA, the FTC must hold Revance Therapeutics accountable for false advertising.
According to federal law, any advertising of a product must “be truthful, not misleading, and, when
appropriate, backed by scientific evidence.” Revance Therapeutics is failing to comply with the law at
every turn.


https://www.accessdata.fda.gov/drugsatfda_docs/label/2022/761127s000lbl.pdf
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.businesswire.com%2Fnews%2Fhome%2F20220908005320%2Fen%2FRevance-Announces-FDA-Approval-of-DAXXIFY%25E2%2584%25A2-DaxibotulinumtoxinA-lanm-for-Injection-the-First-and-Only-Peptide-Formulated-Neuromodulator-With-Long-Lasting-Results&data=05%7C01%7Crmcdonnell%40dezenhall.com%7Cb0cfd65dda7648ce3cb508daa26a0312%7Cdc1dae5c23884f2e9858838f664e2d1e%7C1%7C1%7C638000873477970817%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C2000%7C%7C%7C&sdata=DhB7XtwfuPzUp3FNrt%2FB8qreRssB3DXuRpgWZ9GQdb0%3D&reserved=0
https://www.ftc.gov/news-events/topics/truth-advertising

Thank you for your prompt attention to this issue. My organization stands ready to assist you and your
teams as you work to hold Revance Therapeutics responsible and protect American consumers from
these fraudulent claims.

Regards,

2,7

Gerard Scimeca
Chairman
Consumer Action for a Strong Economy (CASE)



